
1

CAMERON 
WEST 

MAKE EACH DAY A

STORY
WORTH REMEMBERING

BEHIND THE SCREAMS
FALL EDITION 2017

ABOUT
CAMERON WEST

SKILLS
BRANDING
PROMOTIONAL WRITING
MULTI-MEDIA PRESENTATIONS 
PUBLIC SPEAKING 
EVENT LOGISTICS 

INTERESTS
EXPERIENTIAL STORYTELLING 
CRISIS COMMUNICATION
INVESTOR RELATIONS 
COMMUNITY ENGAGEMENT 
INTERPERSONAL COMMUNICATION

EDUCATION
OTTERBEIN UNIVERSITY ‘19 
BA PUBLIC RELATIONS 
MINOR IN MARKETING

EXPERIENTIAL STORYTELLING IN THE HALLOWEEN INDUSTRY 

     I believe that violence in media 
and high definition televisions are 
desensitizing people to horror – 
vampire teeth and a cape don’t cut 
it anymore.  Designers have to show 
more, do more and spend more to 
keep patrons screaming.  
     This year, the directors of Hal-
loween Horror Nights are using new 
training and technology to increase 
intensity.
      “The audition and rehearsal 
process is really long,” said Univer-
sal Studios actress Brittany Chaner.  
“We use foot switches and knobs to 
activate special lighting and sounds 
effects in the houses, which make 
loud noises and turn on strobe 

lights.  It’s pretty crazy when it all 
comes together.”
     The company is incorporating 
scent cannons, water effects, and 
dimmer lighting to this year’s 
event in hope of increasing guest 
satisfaction.  They are also featuring 
some of horror’s top titles, including 
“Insidious,” “The Purge” and 
“American Horror Story.”
     I am very excited to attend 
Halloween Horror Nights in early 
October, which has been the Amuse-
ment Today Golden Ticket Award 
recipient of Best Halloween Event 
for the past 10 years.  
     “Experiencing your greatest 
fears is such a rush,” said Chaner.  
“I love it when I scare the tough 
guys – the ones holding their 
girlfriends.  That’s my favorite.”

      Halloween is my favorite time 
of the year.  I love pumpkin patch-
es, costume parties and seasonal 
treats – especially candy corn!  But, 
my favorite Halloween activity is 
visiting haunted attractions.  
    Over the past few years, I have 
visited dozens of haunted houses 
all around the country.  Each venue 
tells a unique story, which makes 
them a great example of experien-
tial storytelling.
     “We want our guests to feel like 
they are starring in their favorite 
horror movie,” said the Creative 
Director of Universal’s Halloween 
Horror Nights, John Murdy, in an 
interview with NBC.  

Brittany Chaner scaring guests as “Chance” 
at Universal’s Halloween Horror Nights in 
Orlando

Cameron and his friend, Amie Dalton, enjoying some spooky fun at Universal’s Halloween 
Horror Nights in 2016
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BECOMING
THESTORY
THE LIFE OF A DISNEY INTERN

     The most challenging part of my training was learning to sign auto-
graphs.  Each letter had to be precise, yet efficient.  I also had to learn to 
talk and write at the same time – which doesn’t sound challenging – but 
there was a lot to think about!  I had to speak with someone else’s voice, 
sign someone else’s name and tell someone else’s life story.  
     Throughout my Disney experience, I grew and transformed as a 
storyteller.  I literally immersed myself in a character and shared his life 
with others.  I learned so much about my self, Peter Pan and the power of 
experiential storytelling.  

     Everyone wants to be a Disney Princess... including me.  I could totally 
rock those glass slippers.  However, I was chosen to portray someone less 
glamorous: a lost boy. 
     “Hanging out” with Peter Pan was  the highlight of my Disney experi-
ence; I had the opportunity to bring a story to life.  I learned to appreciate 
the complexity of the character and his relation to others.  Plus, I had an 
excuse to tell guests exactly what I thought of them – 11-year-olds say 
what’s on their mind. 
     Disney face characters go through an extensive audition process and 
many hours of training.  Implementing Disney’s Four Keys Basics, which are 
posted in all staff areas, was a primary focus of training.    
     Furthermore, face character performers must learn to stand, walk, talk 
and move with the motivations of their assigned story.  In order to learn 
the vocal patterns and inflections of Peter Pan, my trainer played clips from 
the film and asked me to repeat the dialogue.  I also studied scenes and 
read lines from a script.  In order to walk and move like Peter, I spent many 
hours skipping trotting throughout the rehearsal room; I had to learn to 
unleash my inner child.  
     Because of each character’s distinct look, performers must wear a wig, 
makeup, and colored contact lenses.  Prior to each shift, characters are visu-
ally inspected to ensure they are show-ready.  I never had trouble meeting 
the costume requirements, but I did get sent home because of sunburn on 
my face.  The skin was too irritated and made Peter Pan look super angry – 
I blame Ohio!  

Peter Pan awaiting his next adventure with guests at Disney’s Magic Kingdom Park

THE FOUR KEYS BASICS - DISNEY’S VISION FOR A GREAT GUEST EXPERIENCE
SAFETY - “I practice safe behaviors in everything I do and speak up to ensure the safety of others.”

COURTESY - “I project a positive image and go beyond to exceed guest expectations.”   

SHOW - “I stay in character and perform my role in the show.”

EFFICIENCY - “I perform my role efficiently, so guests get the most out of their visit.”

OTTERBEIN MOVIE NIGHT
IMPLEMENTING EFFICIENCY IN CAMPUS EVENTS

and complicated.  The university 
requires us to scan Cardinal Cards 
to ensure the activity appealed to 
a variety of demographics.  We 
also had to mark students off on a 
separate roster of sign-ups.
     This system caused a very 
confusing and long check-in line.  
Students were trying to carry 
popcorn and soda while fumbling 
to find their cards and searching 
through names on a list.  It was 
very frustrating.   
     Since working for Disney, I have 
used the Four Keys Basics as a 
method of evaluation.  Our event 
exceeded all of the keys by keeping 
the students safe, happy and enter-

tained.  However, the event lacked 
one component: efficiency.  
     I believed that a change needed 
to be made.  Therefore, I presented 
an idea to the rest of the team: a 
new digital registration system that 
uses an online sign-up module with 
ticketing barcodes.  This system will 
allow students to register for events 
from their computer or smartphone, 
rather than trying visiting an infor-
mation table.  Students will also be 
able to print or show tickets in order 
to enter events, which will eliminate 
the need for an outdated checklist 
of names.  
     To simplify the process, we 
decided to call the new procedure 

“Scan and Swipe.”  Students will 
scan their barcode and then swipe 
their Cardinal Card, which will allow 
the check-in line to move much 
faster.  The simplicity of “Scan and 
Swipe” will be easy to remember 
and provide structure for the event 
staff and guests.  
     I am currently working on 
graphics and signage that will help 
guide students through the stages 
of check-in.  Using colors to identify 
steps will provide easy recognition.
     I very excited to implement this 
system and hope that it will create 
events that are more efficient and 
enjoyable.  Walt Disney would be 
proud! 

OUT-OF-THIS-WORLD FUN
COMMUNICATING WITH KIDS

kids.  In order to minimize conflict, 
I randomly assigned teams for each 
session, allowing each camper to 
participate in a winning team.
     At the end of camp, the other 
counselors and I created unique 
awards for each camper.  This let 
the child know that we took the 
time to think about them and 
create something that matches their 
personality.  The kids were very 
thankful for the gesture, as were 
the parents.
     Taking the time to understand 
what motivates the audience is 
important in any line of work.  Kids 
are relatively simple – they want 
to feel grown up.  Isn’t it funny 
that grown-ups want to feel young 
again!

be treated with respect and dignity.  
They don’t like overly powerful 
individuals or those who sound 
bossy.  They like choices and to feel 
like they have the ability to make a 
difference.  

     To account for these factors, I 
chose to play competition games 
that allowed the winning team to 
choose the next activity.  The thrill 
of competition and the possibility of 
choice was a great motivator for the 

     Halloween is the perfect time for 
scary movies.  On Sept. 7, 2017, the 
Otterbein Campus Activities Board 
hosted a movie night at Marcus 
Crosswoods Cinema.  We decided 
to present Stephen King’s “IT” as 
an introduction to the Halloween 
season.    
     As a member of the board, I 
helped to plan and organize the 
event.  We created sign-up tables, 
designed a large poster board 
display, and sent a mass email to 
the students.        
     However, on the night of the 
event, the movie wasn’t the only 
scary thing that happened.  Our 
check-in process was lengthy 

Source: Disney Parks Traditions Handbook

Cameron and the campers pose for a group photo at the conclusion of Lazer Camp

     My work with Lazer Kraze, a 
family fun center that specializes 
in laser tag attractions, has given 
me the opportunity to work with 
customers of all ages.  However, the 
kids are most fun!
     One of my jobs with the compa-
ny has been designing and man-
aging their summer camp program 
at both Columbus locations.  The 
camp, which lasts only a few days 
during the summer, is full of games, 
activities, and plenty of laser 
tag.  The greatest challenge while 
planning the camp was accounting 
for the attention span of children – 
they get distracted very easily.  But, 
learning to communicate with them 
can make a difference. 
     In my experience, kids like to 


